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Introduction:

Beauty Consumer’s
Biggest Needs
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Transparency
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2 out of 3 consumers

Consumer Pressure Introduces

Pain, Costs, and Delay Along the Value Chain
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Transparency as Forced by Retail

Consumers

“I need a Vitamin C serum with no
parabens, that is good for sensitive
skin, and costs under $50.”

Retailers & Regulators

“I need brands to show me proof of
efficacy claims.”

“I am putting parabens and other
toxins on my restricted ingredient
list.”

Materials & Methods:
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Results & Discussion:

Clean Qualifications at Mass Merch
Allure Best of Beauty - Hair
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Clean formulation
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3 out of 4 consumers
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59%

of women over the age
of 35 believe buying green
beauty is important to them

713%

of millennial women
seek out cleaner, all-
natural products

Source: https://www.gcimagazine.com/marketstrends/seg
ments/skincare/The-clean-beautyconsumer-Skin-care--
Part-1-of-a-3-part-series-509969211.html|

Qualification at Specialty Clean Beauty
Allure Best of Beauty - Hair
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Brands & Manufacturers

“1 am leaving money on the table
because | can’t prove that my
product is good for sensitive skin.”

“I don’t know how to keep track of
ingredients prohibited by
geography, by retail account, by
product category, and by level of
concentration.”

...and many more features

Create with Confidence
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Safety

Assess the safety profile
of an entire formula in
just 1click

TEST FORMULA 1-20-11-X

Glvcerin

Regulations

See at a glance where you
can launch your product

GEOGRAPHIES

® Target

Cosmetic formula competitiveness and viability at your fingertips

© €

Design

Simplify your design and
claims process with
efficacy measures

SKIN BENEFITS

@® us ® Australia { Cosmetic Properties
@ cCalifornia @ Japan q Elasticity | Wrinkies 10 3|
. Plumpness I Dryness 1 :l
® Canada ® Taiwan q
Complexion I Irritation/Sensitivity 1 :I
Texture | Acne ( == I
RETAILER CLEAN LABEL
Lucidity I Dullness 10 5 l
@® Credo ® God Face Inde
Counteractions
. Sephora . EWG Lactic Acid, Salicylic Acid, Glycolic Acid, Mand

Retinol, Retinyl Palmitate

Allure - Best of Beautv 2021 - Hair

Ingredient description

Formula benchmarking

Customized ingredient
blacklists

Ingredient explorer
Ingredient INCI finder
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t Divisive, Clean Retail Aims for Transparency
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Clean Retail

Grove
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detox d
market Credo

Specialty Retail

TARGET

N Ay
C/OEN" G
v e P g

R E S
‘*}‘ ¢ 2 -

PR, ~ .
» AA ‘ b—L&'

- .

R LU0 W

'S, L"O N Q’go N2 0 2 2
B |

S

W'H E R E B EAUTY, A N D ™I N N OV A:.T | O N M EET




